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Mining for gold
in Macau’s slot market
in any of the Asian markets. For example, in Korea the slotsto-tables ratio is around 7:1, and it is 6:1 in Genting, Malaysia.
Macau, in terms of slot machine numbers, is not an anomaly; it is
following the lead of its Asian compatriots.
Will Macau, over time, follow in Nevada’s footsteps? Well, no
one can say for sure, but if the slots-to-tables ratio in Genting
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